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For More Information


SBA offices are located in all 50 states, the District of Columbia, Puerto Rico, the U.S. Virgin Islands and Guam. For the office nearest you, look under “U.S. Government” in your telephone directory, or call the SBA Answer Desk.


SBA Answer Desk:� 1-800 U ASK SBA


Fax: 202-205-7064


E-mail: answerdesk@sba.gov


TDD: 704-344-6640


Your rights to regulatory fairness:� 1-800-REG-FAIR


SBA Home Page: � HYPERLINK "http://www.sba.gov" ��www.sba.gov� 


All of the SBA’s programs and services are provided to the public on a nondiscriminatory basis.
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from modest beginnings, Home Nursery believes in helping others and has planted philanthropic seeds across the community.  One such charitable action involved lending land to the University of Illinois – Edwardsville to be used for growing experiments.  Home Nursery also contributed a significant amount of hours, plants and money to Shaw’s Gardens East, a signature garden of the Missouri Botanical Garden, located on the campus of SIUE.  Home Nursery was also the first grower in the nation to develop a housing complex in Albers to accommodate workers’ needs.  This residential facility now sits on five-acres of Home Nursery property and consists of 20 furnished apartment complexes, housing employees and their families.  Today, Home Nursery, Inc. is nationally recognized as a leader in producing field and container-grown nursery stock and roses.  Members of the third-generation of the Tosovsky family are managing the business, which sells throughout a 12-state region.





For information on SBA programs and services, please visit the following website � HYPERLINK "http://www.sba.gov/il" ��www.sba.gov/il� or call 312-353-4529. 





Army Corps of Engineers





The New York District of the Army Corps of Engineers has awarded a major construction contract ($6M+) off an SDV Set-Aside to build a Child Development Center at FT. Drum, NY. The SDV-company awarded the contract is VETCO from Watertown, NY.  The Norfolk District also awarded an AE Design contract to an SDV off an SVD Set-Aside.  The AE contract could mean $9M in BRAC related design work over the next three years for the firm, which is Veteran’s Engineering, Inc. from Maryland. 

















Spotlight on Robert Morris University – VBO


  Center





The Veterans Business Outreach Center (VBOC) at Robert Morris University’s Massey Center for Business Innovation and Development, in partnership with the Community College of Allegheny County (CCAC) and the Veterans Leadership Program of Western Pennsylvania, will present several workshops this summer for military personnel and veterans seeking to enhance their job skills in order to enter or re-enter the workforce, or to start or expand an existing business.





talent base and thereby their economies.  Other non-metro counties grew relatively slowly in the 1990s, but the creative-class non-metro counties tended to gain jobs over the period at a faster rate than their metro counterparts.





A larger ERS analysis, which included 2,415 non-metro counties in the 48 contiguous States, took into account a number of other possible influences on the location of the creative class and its relationship with rural growth during the 1990s.  The analysis found that the level of change in creative class was linked to job growth.  





The creative-class analysis further suggests that rural growth depends greatly on the attractiveness of rural communities, their landscapes, and their climates. Visits to websites of chambers of commerce and local development organizations in rural areas show that many rural communities are advertising their quality-of-life amenities to prospective businesses and residents. However, economic evaluations of the impact of public and private investments on growth still rarely consider qualify-of-life factors.  The creative-class study suggests rural growth impacts cannot be understood without consideration of these factors.





Despite urban affinity, the creative-class --- perhaps more able and apt than others in the workforce to choose where to live based on quality-of-life considerations – can be drawn out of cities to high-amenity rural locations.  Their activities, in turn, appear to generate new jobs and local growth.  Rural areas lack the business and consumer services available to urban businesses and residents, but rural areas tend to have the upper hand in landscape, which may service the creative temperament.





To review the report in its entirety, visit Agriculture’s website at � HYPERLINK "http://www.ers.usda.gov" ��www.ers.usda.gov�. 














Employer Support of the Guard and Reserve


Small Business Honored by the Secretary of                      Defense





In the fall of 2006, Skyline Membership Corporation, a member-owned cooperative providing a variety of 








Corporate America spends billions of dollars annually in advertising and promotions for the products or services they provide.





Their goal is obviously to reach as many potential customers as possible.  Any time a perception is created that you cannot remember in a positive way each time you hear a company’s name, then, its brand has failed.





This applies to your company…no matter how large or small.  Building and maintaining a good public image means the difference between success or failure.  How the public views your company strongly impacts the amount of business you can expect to do in any market.  The image that you create for your company should be one that captures attention and motivates customers to purchase your products or use your services.





The first step in building your company brand and image is to identify your target market; then, develop a promotional campaign using tools such as:





Company name – one that is easy to remember and speaks to the nature of your business;


Company logo – one that is a positive, visual representation of your company;


Printed materials – business cards, stationary, pamphlets, brochures; and


Word of Mouth – getting the public to identify with your company and spread the word.





Next, you must develop a strategy to disseminate the information to your target market that persuades customers to try your products or services.  This is accomplished via electronic media, print media or public relations activities that clearly state:





What needs to be said,


How it needs to be said,


To whom it needs to be said, and


When it needs to be said.





Electronic media consists of paid television and radio advertisements.  This is the most expensive form of mass selling.  Print media, on the other hand, consists of paid advertisements via newspaper, magazines, newsletters or billboard and is considered less expensive.  Promotions are sometimes ineffective when they don’t reflect the product or service as they are intended.  But whatever your campaign strategy entails, all efforts should be well understood by everyone in the company as well as customers.  





In addition to district offices, SBA’s resource partners SCORE, Counselors to America’s Small Business; Small Business Development Centers; and Women’s Business Centers provide local and online assistance with:





Writing a business plan


Financing options to start or grow your business


Managing the business


Expanding the business


Selling goods and services to the government





To locate the offices nearest you, go to � HYPERLINK "http://www.sba.gov/localresources/index.html" ��www.sba.gov/localresources/index.html�. 





Online Resources


SBA’s website provides information to help you manage your business from start to finish; expand your business with programs and services; and increase your business knowledge and productivity.


SCORE’s online counselors, who have expertise in support veteran entrepreneurs, provide business advice to the military community.





To learn more about the Patriot Express Initiative, visit www.sba.gov/patriotexpress.


 


MBDA’s Phoenix-Opportunity





Phoenix-Opportunity is an online database system that allows you to register your minority company with the Minority Business Development Agency’s (MBDA) database of minority business enterprises using the Internet.  With this tool, you are able to access contract opportunities and other information vital to the success of your business.  You are also able to post opportunities and seek business partners.





Registration is a three step process:


Business Information – include business details, such as DUNS numbers; business type; business description; number of employees; annual sales and annual export sales


Match Criteria: Industry – Keywords…match criteria which will be used to match your company to contract opportunities


Match Criteria: Locations – The Minority Business Development Agency matches Minority Business Enterprises (MBEs) with commercial and government business opportunities based on location.  


Please be sure to add all locations where your company does business.
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PATRIOT EXPRESS Your Key to Business Success





Patriot Express Pilot Loan Initiative





The U.S. Small Business Administration has announced the SBA’s Patriot Express Pilot Loan Initiative for veterans and members of the military community wanting to establish or expand small businesses.





Eligible military community members include:





Veterans


Service-disabled veterans


Active-duty service members eligible for the military’s Transition Assistance Program


Reservists and National Guard members


Current spouses of any of the above


The widowed spouse of a service member or veteran who died during service or of a service-connected disability





Loan Information


Loans are available up to $500,000 and qualify for SBA’s maximum guaranty of up to 85 percent for loans of $150,000 or less and up to 75 percent for loans over $150,000 up to $500,000.  For loans above $350,000, lenders are required to take all available collateral.














exemplary employers from organizations large and small, public and private.





The 2007 recipients will be honored at a gala banquet at the Ronald Reagan Building and International Trade Center in Washington, D.C. on September 12, 2007.  Previous small business recipients have included D. H. Griffin Wrecking Co., and Fred Fletemeyer Company, joining the ranks of such large business recipients as Starbucks and Wal-Mart.





For more information, employers can visit the Employer Support of the Guard and Reserve (ESGR)’s website at � HYPERLINK "http://www.esgr.mil" ��www.esgr.mil�, or call the National Committee at 800.336.4590.  ESGR is a Department of Defense agency established in 1972.  The mission of ESGR is to gain and maintain active support from all public and private employers for men and women of the National Guard and Reserve.  ESGR volunteers provide free education, consultation and if necessary mediation for employers of Guard and Reserve employees.





3rd Generation Family Owned Business





Strong family values, an outstanding work ethic and solid business practices are among the reasons Home Nursery has succeeded as a small business.  Becoming the largest wholesale grower in Illinois, Home Nursery began around 1908 when young Ernest Tosovsky began experimenting with hot beds outside his home in Edwardsville, and growing berries in nearby fields.  Demand for his products grew and Ernest updated his product line to include flowers, evergreens, fruit trees and ornamental plants on 30 acres of land surrounding his home.  A cultivator not only of plants, but also of businessmen, Ernest’s sons, Chuck [a Korean War veteran] and Ernie [a World War II veteran], joined him in the business and were the first nurserymen in the Midwest to experiment with container growing.  After selling at retail locations and local plants stores in Madison and St. Clair Counties, the Tosovsky brothers decided to focus on production and wholesale distribution.  With financial guidance from the SBA, they were able to purchase land in Albers, IL., which has since expanded into nearly 600 acres devoted to field production and a distribution center.  The Southern Illinois University-Edwardsville SBDC also assisted the company as it expanded its product lines and operations.  





In 1986, Home Nursery opened a second operation in Chesterfield, MO.  As a small business that grew 



















































































OTHER WEBSITE RESOURCES

















� HYPERLINK "http://www.irs.gov/newsroom/article/0,,id=97273,00.html" ��http://www.irs.gov/newsroom/article/0,,id=97273,00.html�


� HYPERLINK "http://www.military.com" ��www.military.com�


� HYPERLINK "http://www.vetjobs.com" ��www.vetjobs.com�


� HYPERLINK "http://www.publicforuminstitute.org" ��www.publicforuminstitute.org�


� HYPERLINK "http://www.commerce.gov" ��www.commerce.gov�


� HYPERLINK "http://www.hirevetsfirst.gov" ��www.hirevetsfirst.gov�


� HYPERLINK "http://www.hirevestfirst.gov/smallbizown.asp" ��www.hirevestfirst.gov/smallbizown.asp�


� HYPERLINK "http://www.dol.gov" ��www.dol.gov�


� HYPERLINK "http://www.ssa.gov/emergency" ��www.ssa.gov/emergency�


� HYPERLINK "http://www.ssa.gov" ��www.ssa.gov�


� HYPERLINK "http://www.sba.tmonline" ��www.sba.tmonline�


� HYPERLINK "More Than 500,000 New Businesses Launched Each Month Says New Kauffman Foundation Study  


ESGR Programs 


ESGR Tips for Military Members  





http://www.esgr.net/members2/tips.asp


" ��ESGR Programs 


ESGR Tips for Military Members          


��HYPERLINK "http://www.nyssbdc.org"��Veterans Business Outreach Center:  Serving the Veterans of New York State�   


� HYPERLINK "http://www.vboc.org/" ��Veterans Business Outreach Center – University of West Florida 


�� HYPERLINK "http://www.rmu.edu/OnTheMove/findoutmore.about_rmu?iattr=redirect&ipage=60202" ��Veterans Business Outreach Center – Robert Morris University�  


� HYPERLINK "http://www.coserve.org/vboc/" ��Veterans Business Outreach Center – The University of Texas-Pan American� 


� HYPERLINK "http://www.vboc-ca.org" ��Veterans Business Outreach Center – California VBOC 


�� HYPERLINK "http/www.sba.gov/ADVO" ��Office of Advocacy�


� HYPERLINK "http://www.disabilityworld.org/jobs/ndrn.shtml" ��Project Manager for Katrina to Aid Individuals with Disabilities� 


� HYPERLINK "http://www.nchv.org" ��www.nchv.org�


�HYPERLINK "http://www.nvti.cudenver.edu/resources/VETSNET/vol14no2/vnmain_v14n2.htm"��http://www.nvti.cudenver.edu/resources/VETSNET/vol14no2/vnmain_v14n2.htm�


Kauffman eVenturing � HYPERLINK "http://www.eVenturing.org" ��www.eVenturing.org� 





One-Stop Career Centers





One-Stop Career Centers are the focal point of the workforce investment system, supporting the employment needs of job seekers and the human resource needs of businesses.  The Employment and Training Administration (ETA) of the U.S. Department of Labor is working with One- Stop Career Centers to realign and improve the workforce system’s capacity to meet the changing needs of business by assisting with recruitment, training and retention of skilled workers.  Veterans seeking employment are encouraged to use these centers.





To locate the Career Center nearest you call 1.877.USA-Jobs for direct assistance.





For information on the programs and services for veterans and Reservists, visit � HYPERLINK "http://www.sba.gov/VETS" ��www.sba.gov/VETS� or � HYPERLINK "http://www.sba.gov/reservists" ��www.sba.gov/reservists�. 








Business Planning Series





VBOC Corner








telecommunications services to several counties in North Carolina received the Secretary of Defense Employer Support Freedom award.  Through their actions, Skyline Membership Corporation has supported their employees who serve in the military, and is dedicated to ensuring that deployed employees need not worry about their financial obligations while they are away.  When a locally-based National Guard unit, the 1450th Transportation Company, was deployed, the families of the unit formed a support group.  Skyline immediately dispatched company representatives to the meetings to see how they could help provide support and maintain a personal relationship with their deployed employees.  Skyline Membership Corporation continues to provide differential pay and continuation of employee benefits for the duration of the deployment of their employees.





While all employer support is exemplary, small businesses that go “above and beyond” the requirements of the Uniformed Services Employment and Reemployment Rights Act (USERRA) to assist their employees serving in the National Guard and Reserve deserve special recognition.  Despite the fact that mobilizations and deployments are especially hard on small businesses with limited resources, these companies have proven to be supportive of their employees’ military service.





All employers, both large and small are encouraged to support their employees’ commitment to military service.  Assistance can range from continuation of health care benefits to enable a soldier’s family to see their physician to an act of kindness such as offering to cut the lawn for a deployed member’s spouse.





Annually, the Department of Defense honors up to 15 employers with the Secretary of Defense Employer Support Freedom Award.  This award is the highest honor the Department bestows in recognition of employers who provide outstanding support to their employees in the National Guard and Reserve and their families.





Earlier this year, over a thousand National Guard and Reserve members from across the country nominated their employers for this exceptional provision of continued benefits, differential pay, family assistance and additional support to help ease the transition from civilian employees to active military personnel and back.  From those nominations, ESGR will select the 15 most 











Entitled “Educate, Employ, Execute: The Three Es of Getting Veterans Back to Business,” the workshop will take place Wednesday, July 19 from 6:30 to 9:00 p.m.  The workshop is free and open to all military personnel, veterans and their spouses, and will include a videoconference presentation from veteran Samuel McCline, Chief Executive Officer of Phoenix-based Netsis LLC, on how his company has successfully obtained millions of dollars in government contracts, and how workshop attendees can successfully compete for government contract.





Coordinated by RMU’s, VBOC, the Veterans Leadership Program of Western Pennsylvania and CCAC’s Institute of Advanced Technology – a comprehensive training program that assists people with disabilities in achieving their employment goals and competing in the workplace through individual employment training, continued education and IT training; the workshops will also include representatives from organizations offering customized information in education and entrepreneurial training. Among the participating organizations will be the Allegheny County Area Agency on Aging, Pennsylvania Department of Education’s Veterans/Military Education Division, Disabled American Veterans, Small Business Administration, Pennsylvania Department of Veterans Affairs, Pennsylvania Office of Vocational Rehabilitation, CareerLink Pittsburgh/Allegheny County and Bidwell Training Center.





For information or to register for the workshop, please contact Danyael Clark, VBO Center project manager, at 412.397.4069 or � HYPERLINK "mailto:clarkd@rmu.edu" ��clarkd@rmu.edu�. 





Upcoming Events





The Small Business GWAC Center participates in a variety of events throughout the year.  Many events offer training on GSA’s GWACs as well as networking opportunities for small business.  Please monitor the GWAC website at � HYPERLINK "http://www.gsa.gov/sbgwac" ��www.gsa.gov/sbgwac�. 





June 25-28	The 3rd Annual National Veteran Small


		  Business Conference & Expo


August 6-9 	GSA Network Services Conference


August 13-16	Air Force IT Conference





Business Success Stories





The key to brand name success is creating a product or service that will make customers a fan of your company and they will in turn tell their friends, family and co-workers about your company.





Department of Agriculture


Creative Class: A Key to Rural Growth





The names are familiar – California’s Silicon Valley, North Carolina’s Research Triangle and Boston’s High-Tech Route 128 Corridor.  Over the past several decades, research has shown how university research facilities, high-tech firms and other creative endeavors have sparked significant growth in these and other urban economies.  While high-tech firms and major research and development (R&D) activities are not typically located in rural areas, talent and creativity are needed throughout the U.S. economy – in the creation of new types of products and in the adoption of new production and information technologies and new marketing strategies.





Economic Research Service (ERS) researchers explored the importance of the “creative class – people in highly creative occupations, such as business ownership and top management, science, engineering, architecture, design, arts and entertainment – for rural growth in the 1990s.  They found that the creative class was present in rural areas, particularly in high-amenity areas, and that its presence was associated with measures of creativity, such as patent awards and technology adoption and with growth in jobs during 1990-2004.  Many rural analysts have declared that the era of smokestack chasing is over; the creative-class analysis suggests that chasing talent is a viable alternative for sparking local growth.





Many economists and geographers point to high-tech firms, R&D activity and patents as sources of new economic growth, but a regional scientist, Richard Florida, focuses on people.  He argues that the knowledge and ideas requisite for economic growth are embodied in occupations involving high levels of creativity.  These occupations constitute the “creative class,” the ultimate source of economic dynamism in today’s “knowledge economy.”  





While developed with major metropolitan areas in mind, the creative-class thesis seems particularly relevant to rural areas, which lose much of their young talent as high school graduates leave, usually for highly urban environments.  These rural areas, especially, need to attract talented young families, midlife career changers, active retirees and others to maintain their 











For more information on the Phoenix-Opportunity, visit MBDA’s website at � HYPERLINK "http://www.mbda.gov/?script+application_teaser" ��www.mbda.gov/?script+application_teaser�.  





Department of Treasury – Office of Small and Disadvantaged Business Utilization:  Mentor-Protégé Program





BusinessLINC – Initially, Business Learning, Information, Networking and Collaboration was launched to coordinate and encourage business-to-business linkages that may improve the economic competitiveness of smaller firms, including those located in economically distressed areas.  The initiative’s broad goal was to encourage more private sector business-to-business relationships to accelerate the success of business ventures.





To further this effort, the Department of Treasury has since established a Mentor-Protégé program, called Success Partnership, which was implemented in three phases:


Phase I began with a Treasury/SBA partnership to use the 8(a) program and SBA’s mentor-protégé program for developing 8(a) firms.  For qualifications and requirements for entry into SBA’s Mentor-Protégé program visit � HYPERLINK "http://www.sba.gov/aboutsba/sbaprograms/8abd/index.html" ��www.sba.gov/aboutsba/sbaprograms/8abd/index.html�.   


Phase II encouraged agreements between large or small prime contractors who act as mentors.  Under phase II, all small businesses were made eligible to participate in the program.


Phase III incorporated Veteran-Owned Small Businesses and Service-Disabled Veteran-Owned Small Businesses as well as the HUBZone business program into Treasury’s Mentor-Protégé Program.





For more information visit


www.treas.gov/offices/management/dcfo/osdbu/mentor-protege/.

















Building Your Company Brand by Minority Business Development Agency (MBDA)





Have you ever seen a commercial on television that may appear interesting, but when it’s over, you can’t remember what was being advertised?  


That is what’s known as “brand failure.”  





The Patriot Express loan can be used for most business purposes, including start-up, expansion, equipment purchases, working capital, inventory or business-occupied real-estate purchases.





Patriot Express loans feature SBA’s lowest interest rates for business loans, generally 2.25 percent to 4.75 percent over prime depending upon the size and maturity of the loan.  Your local SBA district office will have a listing of Patriot Express lenders in your area.





Start with a Self Assessment


You’ve got an idea for a business.   Now it’s time to evaluate if your dream of starting a business can be a reality. The Checklist for Starting a Business is a comprehensive tool designed to prepare you for self employment by analyzing your responses to key areas and providing a menu of supporting resources.





Resources to Help You Start, Grow and Succeed


SBA has veterans ‘business development officers in district offices in every state and territory able to give military community members full access to the SBA’s range of programs and services.  What’s more there are five Veterans Business Outreach Centers located in: Albany, N.Y.; Pittsburgh; Lynn Haven, FL; Edinburg, TX; and Sacramento, CA.  
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