
1

National 
Cemetery 
Administration

Mr. David Schettler
Director, NCA Communications Management Service

Advisory Committee on Gulf War Veterans
May 6, 2009



2

Outreach to VeteransOutreach to Veterans



3

2008 NCA Outreach Summary

– Participated in 2,800 events; audience of nearly 
362,000

– Memorial Day – 106 ceremonies at VA national 
cemeteries reached audiences of 122,000 people

– Veterans Day – 49 ceremonies; 27,000 people

– Exhibited at 16 national conventions / conferences
• National veterans conventions
• Funeral industry & other professional conferences
• Minority and women veteran outreach opportunities
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VA National Cemeteries:
A Culture of Service to Veterans and Families

• Much of NCA’s senior 
management rose through 
the ranks of cemetery 
operations

• NCA workforce is 70 percent 
Veterans, by far the highest 
percentage in the Federal 
Government

• All NCA employees are 
committed to serving Veterans
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American Customer Satisfaction Index
2007 Survey Results

• Highest score in 
customer satisfaction 
ever awarded to a 
federal agency or private 
organization…rating of 
95 out of 100 possible

• 98% of respondents 
believed that NCA 
served their loved ones 
in a respectful way

• Repeated NCA’s overall 
score of 95 that was also 
earned in the last survey 
(conducted in 2004)
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New Cemetery Construction

Sarasota
National Cemetery

January 2009

Bakersfield
National

Cemetery
Summer 

2009

Washington
Crossing

National Cemetery
Fall 2009

Jacksonville 
National Cemetery
January 2009

Fort Jackson
National Cemetery
January 2009

Sacramento
Valley 
National
Cemetery
October
2006

South Florida 
National Cemetery

April 2007

Alabama
National

Cemetery
Spring 2009
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National Cemetery Administration
FY 2008 – Memorial Programs

360,455 Headstones 
and Markers Provided

511,353511,353 Presidential 
Memorial Certificates

Medallion
New Benefit

(In Design)
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Web SiteWeb Site
www.cem.va.govwww.cem.va.gov


